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	HIGH LIFE HIGHLAND

JOB DESCRIPTION




JOB TITLE:
               Digital Marketing and Analytics Officer 
  
   SALARY:     
   £38,474 - £41,714 per annum 

LOCATION:

   Inverness (Hybrid)
    
HOMEWORKING:
   This post is appropriate for a homeworking* request to be made. Any home-working arrangements would be agreed by the post’s line manager and the administrative base would be classed as Inverness for the purposes of expenses and travel claims. Initially, for training purposes, the successful candidate will be required to work from the office base. 
*High Life Highland home-workers must have a permanent residence in The Highland Council area or live within a 90 minute commute from the designated workplace.
RESPONSIBLE TO:
   Head of Marketing and Engagement    
JOB PURPOSE:  
The Digital Marketing and Analytics Officer contributes to and supports the development of the “Making Life Better” charity proposition by monitoring existing data and identifying trends to inform the Marketing and Engagement delivery plan.  Identify new methods for gathering and analysing data to support targeted service delivery across the charity’s services, manage digital marketing campaigns, and optimise online content and web platforms.
KEY DUTIES AND RESPONSIBILITIES INCLUDE:

1. Actively promote a positive and collaborative workplace culture that supports the Charity’s purpose of Making Life Better and i-care values to increase morale, productivity and performance.
2. Analyse and review all marketing campaigns and social media activity using appropriate analytical tools, produce weekly and monthly ROI reports to present to the team and deliver action plans based on the reports and results.

3. Manage PPC and digital advertising campaigns to support Marketing and Engagement initiatives and provide campaign performance reports.
4. In partnership with web development agencies, project manage the new HLH website development and, post-launch, manage and update website content ensuring best practice for accessibility and SEO.
5. Manage Search Engine Optimisation (SEO), keyword research and online competitor analysis on a regular basis.

6. Develop marketing insight dashboards from HLH databases to inform marketing campaigns based on customer trends, retention and promotion opportunities.

7. Analysing user behaviour, conversion data, customer journeys and campaign performance.

8. Manage HLH e-commerce platforms, reporting on key metrics, analysing and interpreting trends and informing all campaigns to ensure optimum ROI for the charity.

9. Carry out regular digital reviews and recommend new platforms, upgrades or improvements to systems.
10. Support the Head of Marketing and Engagement in providing structured data analysis to produce reports identifying key trends or patterns in customer behaviour to support our purpose of Making Life Better.
11. Support services in identifying key user trends and analytics to assist in improved and targeted service delivery.

12. Work closely with the Marketing and Engagement team to ensure content consistency across channels and promote sponsorship opportunities.

13. Measure the effectiveness of advertising, marketing and communication strategies, and use data to proactively drive improvements and developments.
Other duties:

You may be required to perform duties, appropriate to the post, other than those given in the job specification.  The duties and responsibilities attached to posts may also be varied without changing the general character of the duties or the level of responsibility entailed.  Such variations are a common occurrence and would not themselves justify reconsideration of the grading.  As a result of such variations, it will be necessary to update this job specification from time to time.

Date: March 2025
High Life Highland (HLH) is committed to the protection and safeguarding of vulnerable groups, including children and protected adults and believes that they should never experience any kind of abuse. It has a responsibility to promote the welfare of those in vulnerable groups and to keep them safe and to practice in a way that protects them. HLH expects all those with whom the Charity engages to share this position. Where applicable, new positions will be subject to the appropriate level of Disclosure Scotland checking; identity checks (address, date of birth), employment/experience history, two references (one of which must be most recent employer, where appropriate), qualifications, Right to Work in the UK (where applicable). The above will apply to anyone working on behalf of HLH (paid or unpaid) including all board directors, staff, workers, volunteers, agency staff and students.
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	HIGH LIFE HIGHLAND

PERSON SPECIFICATION



JOB TITLE:
            Digital Marketing and Analytics Officer
             
LOCATION:
            Inverness
RESPONSIBLE TO:
Head of Marketing and Engagement
  

ESSENTIAL ATTRIBUTES:


To be able to carry out the duties of this post effectively and safely, candidates will be able to provide evidence of the following:
1.Experience

· Experience of creating digital marketing campaigns.
· Strong working knowledge of Google Analytics and Adwords including building custom reports and dashboards.
· Strong numerical and analytical skills with the ability to analyse and interpret volume data.
· Excellent working Knowledge of Excel in utilising formulas and managing data.
· Experience of data analysis and data management systems.  
2. Education and Qualifications

· Educated to degree level with an emphasis on marketing, statistics, data analysis, information management or relevant work experience.
3. Skills / Attributes General

· Excellent written and verbal communication skills including high standard of written English. 

· Proven data interpretation skills.
· Commercially minded, able to take initiative and contribute ideas.
4. Skills/ Abilities specific to the post

· Working knowledge and experience of Facebook Business Manager Insights and analytics.
· Ability to analyse, model and interpret data.
· Working knowledge of Google analytics.
· Working knowledge of database management systems.
· Working knowledge of Content Management Systems such as Wordpress and/or Craft.

· Working knowledge of Shopify or similar e-commerce platform.
· Ability to predict business trends and customer behaviour.
5. Interpersonal and Social Skills

· Ability to present statistical analysis in an easily understood format to all levels of the charity.

· Ability to work with sensitive information, maintaining confidence where required.   

· Resilience under pressure when working to tight deadlines.
· Problem-solving skills.
High Life Highland (HLH) is committed to the protection and safeguarding of vulnerable groups, including children and protected adults and believes that they should never experience any kind of abuse. It has a responsibility to promote the welfare of those in vulnerable groups and to keep them safe and to practice in a way that protects them. HLH expects all those with whom the Charity engages to share this position. Where applicable, new positions will be subject to the appropriate level of Disclosure Scotland checking; identity checks (address, date of birth), employment/experience history, two references (one of which must be most recent employer, where appropriate), qualifications, Right to Work in the UK (where applicable). The above will apply to anyone working on behalf of HLH (paid or unpaid) including all board directors, staff, workers, volunteers, agency staff and students.
